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TRIVIAL PURSUIT, MOCO STYLE
All work and no play makes for a dull day, so our weekly team meetings usually include a round of “MoCo Trivia” (MoCo is our slang for
Morrison & Company). The winner gets a gift card (Lowe’s and Amazon are favorites) and bragging rights for the week. It’s also a fun way to
learn more about the company and the people we work with.
So what do you know about Morrison? Try these:
1.

What company was Morrison’s first client?

2.

What company was our first recruiting client?

3.

What client once used the marketing slogan “A can a week, that’s all we ask”?

4.

What client is pictured on our wall with the MoCo team in lab coats and hard hats?

Of course there are questions about the team:
5.

Our website includes a picture of Toni riding an animal. What is it?

6.

Our Spring 2017 newsletter featured the Morrison team volunteering where?

7.

According to the Morrison newsletter feature on Tim, what superpower would he choose?

8.

In what city did Michelle work as an au pair?

And it wouldn’t be trivia (or Morrison) without a little randomness:
9.

What was Morrison’s largest grant award?

10. In our lobby is a certificate recognizing Morrison’s “Contributions to the North State Business Community” by whom?
11. Which of our visiting pastors once served as the Easter Bunny at the annual White House Easter Egg Roll?
Sixteen-plus years makes for a lot of fun and a lot of trivia. The gift cards probably don’t hurt either!

ANSWERS 1: Sunsweet Growers. 2: California Olive Ranch, the largest US producer of olive oil. 3: Blue Diamond Growers. 4: Crystal Dairy/Foster Farms.
5: Longhorn steer. 6: Oroville Dam evacuation site. 7: Teleportation; Cuts down on commute time! 8: Rome, Italy. 9: $9.2 mm to Citrus Research &
Development Foundation, University of Florida. 10: California State Legislature. 11: Chad Fransen, Orchard Church.

